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Executive Summary 
 
 
The City of Newcastle is preparing a new Plan of Management for the Newcastle Foreshore 
which extends 1.5 kilometres along Newcastle Harbour – incorporating Camp Shortland, 
Foreshore Park, Queens Wharf Promenade and Joy Cummings Promenade.  As part of the 
process of preparing a new Plan of Management, Council has engaged Gondwana 
Consulting to carry out facer-to-face “intercept” surveys of users and visitors to the 
Foreshore. This on-site survey will complement a more detailed on-line survey and analysis 
conducted by Newcastle Voice, and both will help inform the new Plan of Management. 
 
A total of five days of intercept surveys were carried out at Newcastle Foreshore between 
December 2012 and February 2013.  In an attempt to capture a broad cross-section of 
Foreshore visitors, survey periods were staggered and consisted of a mix of weekdays and 
weekends, including the Christmas and New Year holiday period.   
 
The intercept surveys consisted of 11 questions (a mix of closed questions with 
predetermined responses and open, unprompted, questions).  Observational information 
was also recorded for each survey group.  Interviewers approached visitors to the 
Foreshore, asking for their views on the Newcastle Foreshore area – such approach 
provides a snapshot of values and issues identified by visitors to the Foreshore.  A total of 
158 intercept surveys were completed over 5 survey days.   
 
This Report summarises the results of the surveys, with key findings/results as follows. 
 
Observational Information: 

• 45% of main survey respondents were female and 31% were male; the remaining 24% 
had more than one main respondent in a group, both male and female. 

• The majority of main survey respondents were between 25-69 years old. 

• The majority of respondents surveyed were in groups of 2 people (34%), followed by 
individuals (32%), groups of 3-5 people (28%) and groups of 6 of more people (6%). 

 
Origin of Respondents  

• 18% of respondents were from the immediate area around the Foreshore (as defined by 
postcode 2300), 41% came from elsewhere in the Newcastle local government area, and 
41% were from beyond the Newcastle local government area (mainly elsewhere in NSW 
plus 4 interstate and 3 overseas visitors). 

 
Characteristics of Foreshore Visits: 

• 57% of respondents had previously visited Newcastle Foreshore within the last week. 

• The majority of respondents usually visit Newcastle Foreshore during the day – 73% 
usually on weekends during the day, 58% usually visit on weekdays during the day. 

• Half of the respondents stated that they visited the Foreshore most days (30%) or 
weekly (20%).  The remainder visited less frequently, with “a few times a year” being the 
next most common response (19%). 

• The “promenade” (seen as the entire harbourside walkway) was the most popular place 
visited (on the day of survey) for 62% of respondents. 

• 62% of respondents spent between 1 and 3 hours at the Foreshore (on the day of 
survey).  Only 4% of respondents spent more than 5 hours, while 11% spent less than 
an hour, at the Foreshore (on the day of survey). 
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Motivations, Activities and Getting Around: 

• Respondents were asked to select (from a predetermined list) their reasons for visiting 
the Foreshore on the day of survey.  The top three responses were – 60% “going for a 
walk”, 25% “being outdoors”, and 23% “family outing”. 

• The majority of respondents (58%) travelled to or from the Foreshore (on the day of 
survey) by car, followed by those who walked (28%) to or from the area. 

 
Values and Suggested Improvements: 

• Respondents were asked to select (from a predetermined list) what characteristics or 
features are important to making the Foreshore attractive to them.   

• The majority of respondents, 73%, identified “harbour and ocean views” as important  
attractants, followed by 53% who valued the area’s “overall attractiveness” and 48% 
who saw “trees and gardens” as drawcards.  The “condition of footpaths and 
cycleways”, the area’s “openness and little development” and “cleanliness” also rated 
highly in terms of appeal for respondents (45%, 44% and 34% response rates 
respectively).   

• A range of 9 other attributes of the Foreshore were considered attractions or appealing 
by 25-30% of people surveyed – from offering a sense of personal safety (by day) to 
accessibility from the Newcastle CBD. 

• Respondents were asked to select (from a predetermined list) which Foreshore facilities 
or sites are important to them.  The top three responses were the “harbourside walkway” 
(69%), the “footpath network” (54%) and the area’s landscaping (with 44%, 41% and 
30% citing landscaping as important across differing Foreshore zones). 

• Toilets were considered an important facility by 42% of people.     

• Seating and places to sit/relax (35%), the playground and play equipment (29%), on and 
off street parking (both 28%), and picnic/barbeque facilities and lighting along the 
Foreshore (both 23%) were other valued facilities. 

• Responding to an open-ended question people nominated any recommended changes, 
improvements or additions they would like to see at the Foreshore.  Comments were 
grouped by common themes, the themes that received the most comments were – 
shade/shelter and park furniture (29%) and a varied range of “other” suggestions (27%).  
Notably 24% of people preferred "no changes, improvements or additions”.  

• In response to a similar open-ended question, respondents were asked to identify what 
they like about the Foreshore that they would not like to see changed.  The majority, 
34%, considered that the Foreshore was “OK as is now” and preferred no changes.  
30% of respondents did not want to see any changes to the current provision of open 
space, and 20% were opposed to any further development or buildings on the 
Foreshore.  

• A large percentage of respondents value and enjoy the Foreshore as it is now - 24% of 
people suggested that “no changes, improvements or additions” be made to the area 
and  34% of respondents consider that the Foreshore is “OK as it is now”. 

 
Fifty-three respondents provided additional comments which did not relate directly to the 
survey questions – 37% of these additional comments related to the future of the 
neighbouring railway line. 
 
 
 



Newcastle Foreshore Plan of Management – On-site Intercept Survey Analysis, 12 April 2013 Page 1 

1 Introduction 

 
 

1.1 Background 

 
The City of Newcastle is preparing a new specific area Plan of Management for the 
Newcastle Foreshore.  
 
The “Foreshore” is situated along the southern side of the busy Newcastle Harbour – 
extending roughly 1.5 kilometres from the western end of the Joy Cummings Promenade 
(eastern end of the Crowne Plaza development) to behind Nobbys Beach in the east.  It 
covers an area of over 11 hectares and comprises the parkland areas of Camp Shortland, 
Foreshore Park, Queens Wharf Promenade and Joy Cummings Promenade – as shown on 
Figure 1 (which identifies the boundaries and lands included within the Plan of 
Management).  The Foreshore does not include the Queens Wharf Precinct or the foreshore 
walkway along Tugberth Road (opposite Foreshore Park).  
 
The Foreshore was redeveloped from State Rail owned land and Council owned land.  It was 
officially opened in 1988, by Queen Elizabeth II, as part of Australia’s Bicentenary 
celebrations.  It is managed as a regional park and is one of Newcastle’s premier attractions, 
showcasing the harbour and heritage of the foreshore.  There is a high diversity of use, 
ranging from large special events, to passive recreation of walking, picnics and fishing.  
 
The new Plan of Management for this area – which comprises both Community Land and 
Crown Land (all under The City of Newcastle’s management) will supersede the current 
2000 Plan of Management and reflect the current values and issues identified by the 
community, and Council, for the Foreshore.  
 
A number of steps have been undertaken to establish the current values and issues of 
Newcastle Foreshore.  These include a community workshop, a community survey (for 
members of Newcastle Voice and for the broader community) as well as on-site “intercept” 
surveys of visitors to and users of the Foreshore.   
 
This report provides an analysis of the intercept surveys. 
 
The information received during the community workshop and community surveys (including 
the intercept surveys), as well as other material, will be used to inform an Issues and Options 
Discussion Paper.  The Discussion Paper will be publicly exhibited to provide a further 
opportunity for community comment and feedback as to the future use and management of 
the Newcastle Foreshore.  The Discussion Paper will be followed by a Draft Plan of 
Management which will also be publicly exhibited for community comment. 
 
 

1.2 Objectives 

 
The objectives of both the Newcastle Voice community survey and the on-site intercept 
surveys were similar.  As identified in the report prepared by the City of Newcastle analysing 
the findings of the community survey – Newcastle Voice Foreshore Survey February 2013 – 
the objectives of the community survey were to: 
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Figure 1:   Foreshore Plan of Management Area  
Note:  The intercept survey area also included the foreshore promenade along Wharf Road and slip 
road (Tugberth Road) north of Foreshore Park. 
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Understand what the community values about the Foreshore and wants to retain;  

• Identify current and potential issues and opportunities associated with the Foreshore 
(including traffic and parking issues); 

• Determine current uses of the Foreshore; 

• Determine importance of and satisfaction with various elements and facilities at the 
Foreshore. 

 
The community surveys were detailed self-administered surveys comprising of 17 questions.  
They were sent to members of Newcastle Voice and were also available to members of the 
broader community, electronically via Council’s website, or as a hardcopy at public libraries 
throughout the Local Government Area (LGA).  These detailed community surveys were not 
suited to a face-to-face survey technique.  Notably due to the different collection methods 
and time constraints of an intercept survey, user satisfaction of the various elements and 
facilities at the Foreshore was not surveyed (as they were in the on-line Newcastle Voice 
community surveys). 
 
The on-site intercept survey was a simpler and shorter version of the more detailed 
community surveys.  The objective of the intercept survey, in addition to the points listed 
above, was to elicit first-hand the views and opinions of users/visitors to the Foreshore 
during their visit.  The intercept surveys also enabled inclusion of people who were not 
members of Newcastle Voice, who were not able (or inclined) to complete and on-line 
survey, or who were visitors to the Newcastle region.  The slightly different “sample set” of 
the of on-site intercept surveys and on-line Newcastle Voice community surveys will also 
allow for a more comprehensive capture of resident and user perspectives to input to the 
planning process. 
 
 

1.3 Questionnaire Design 

 
The on-site intercept survey consisted of 11 questions.  These were a mix of closed 
questions with predetermined response options (including a “showcard” with a list of selected 
responses for two questions), and open or unprompted questions.  Space was provided on 
the survey sheet for additional comments received that did not specifically relate to any of 
the 11 questions.  Observational information was also recorded by the interviewer, this 
included information regarding the age and composition of the survey group as well as the 
location where each survey was conducted. 
 
A copy of the survey form and showcard is at Appendix 1. 
 

1.3.1 Data Collection 
 
On-site intercept surveys were carried out between December 2012 and February 2013 over 
a total of 5 survey days – 3 weekend surveys and 2 weekday surveys.  Actual survey periods 
were staggered – between early mornings to late evenings, and at varying time of the day in 
between (as described below) – in an attempt to capture a broad cross-section of Foreshore 
users.  Two “survey days” were split over consecutive days (one weekend and one weekday 
“survey day”) which provided an even wider representation of visitors to the Newcastle 
Foreshore.  The Saturday 5 and Sunday 6 January survey “day” also fell in the Christmas 
and New Year holiday period.    
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Intercept surveys were carried out on the following days: 

• Sunday 16 December 2012 – 9.00am to 6.00pm (weather – warm to hot, sunny, very 
windy afternoon); 

• Wednesday 19 December 2012 – early morning, mid-morning through lunch to early 
afternoon, and late afternoon (weather – hot, humid, windy afternoon); 

• Saturday 5 and Sunday 6 January 2013 (Saturday 5 late afternoon; weather – hot, 
sunny and very windy) (Sunday 6 morning through midday to mid afternoon;  weather – 
warm and sunny with light breeze in morning/midday and hot, sunny and windy 
afternoon);  

• Sunday 3 February 2013 – in 9.00am to 6.00pm (weather – sunny and hot, fine with a 
windy afternoon); and 

• Wednesday 20 and Thursday 21 February 2013 (Wednesday 20 late afternoon into 
early evening; weather – warm and humid, showers around) (Thursday 21 morning 
through middy to mid afternoon, then late afternoon;  weather – hot and humid, sunny 
with scattered cloud and light passing showers in afternoon). 

 
The interviewers walked the length of Newcastle Foreshore, covering all areas from Nobbys 
Beach carpark and Camp Shortland, through Foreshore Park and along Queens Wharf 
Promenade, to Joy Cummings Promenade at the western boundary of the site.  Intercept 
surveys were also conducted along the promenade opposite Foreshore Park, even though 
this area will not be included in the new Plan of Management (as it is Road Reserve and not 
Community Land, but nevertheless under Council management).  This area however is 
considered, by visitors to the Foreshore, as a continuation of the Foreshore promenade.  
Visitor values and use of this area have been recorded and will be used to inform the new 
Plan of Management for Newcastle Foreshore.   
 
The interviewers approached visitors to the Foreshore, asking if they would be interested in 
helping The City of Newcastle with their views on the Newcastle Foreshore area.  Both male 
and female interviewers were used.  A broad range of user groups and individuals were 
approached to ensure a wide range of user views were collected (although refer to 1.3.2 
Data Collection Limitations below).   
 
A total of 158 intercept surveys were completed during this period, providing an important 
snapshot of values and issues of the Newcastle Foreshore as seen by on-site visitors to the 
Foreshore. 
 

1.3.2 Data Collection Limitations 
 
Due to the nature of intercept surveys, there are a number of data collection limitations.  
Such limitations can be typical of this survey method as interviewers randomly approach 
visitors to the Foreshore.  Limitations evident during the intercept surveys, and warranting 
consideration in interpretation or application of the findings, include the following: 

• smaller group sizes were often more approachable and more receptive to intercept 
surveys than larger groups; 

• not all individuals or groups approached wanted to participate in the survey (refusal 
rates varied from 7 [refusals] out of 8 [approaches] to 2 out of 3 depending on location, 
time of day , group type and other factors); 

• it was impractical to approach a number of visitors, or user groups, such as those riding 
bikes, jogging or participating in group activities;  

• there were difficulties in recording the gender of the main respondent, as there was often 
more than one main respondent within a survey group (where main respondents were 
male and female, the gender was identified as “mixed”); 
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• there were difficulties in recording the age group of the main respondent, again as there 
was often more than one main respondent within a survey group (where there was more 
than one main respondent, the age group of all respondents [greater than 16 years] was 
recorded); 

 

• order bias may be present for responses to Questions 8 and 9 of the intercept survey 
(see Sections 2.5.1 and 2.5.2).  Respondents were presented with a list of more than 20 
predetermined responses for each of these questions.  It became apparent during some 
of the intercept surveys that respondents either were not interested in reading through 
the list of responses, or lost interest after reading through the first few responses.  (Such 
order bias can be mitigated by using computer programmes and randomly ordering the 
responses through on-line surveys, however this was not possible for the face-to-face 
intercept surveys.) 

 
The following Foreshore user types/groups are considered to be under-represented in the 
158 completed intercept surveys – larger groups, bike-riders, joggers and “independent” 
fitness users, playground users, young adults (especially socialising groups and car 
enthusiasts), fathers with younger children, and those participating in group activities.  Older 
visitors are possibly over-represented in the survey sample.    
 
Nonetheless, data collected during the intercept surveys provides a valuable snapshot of 
views and opinions of visitors to the Foreshore.  Respondents to the intercept surveys may 
not otherwise have become engaged in this data collection phase and their feedback 
provides Council with a broader spectrum of community views and opinions on the values, 
issues and usage patterns at Newcastle Foreshore. 
 

1.3.3 Data Analysis 
 
Observational information and an analysis of the direct questions asked during each 
intercept survey has been carried out and summarised in Section 2.1 of this Report.  The 
results of each question have been analysed and illustrated where possible to provide a 
snapshot of visitor use, issues and values of the Newcastle Foreshore.  At times 
respondents did not provide answers to some of the questions. These non-responses have 
been noted where relevant. 
 
Responses to the closed questions have been analysed to illustrate the percentage of 
respondents that selected each response, as a percentage of total respondents (unless 
otherwise noted).  This provides a snapshot of the most popular responses versus the least 
popular responses. 
 
Responses to the open ended questions have been grouped under common categories 
which represent the themes most frequently identified by the respondents.  These results 
have been analysed to illustrate the percentage of respondents that commented on each 
theme, as a percentage of total respondents.  A sample of comments is provided in Tables 1 
and 2. 
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2 Survey Findings 

 
 

2.1 Observational Information 

 
For each intercept survey completed, a number of observational recordings were made by 
the interviewer without input by the respondent.  These included: 

• location of where the survey took place; 

• date and time of survey; 

• gender of main respondent; 

• age group of main respondent; 

• group type/size (of the survey group); and 

• group age composition (of the survey group).  
 
The data collection limitations, discussed in Section 1.3.2, should be considered when 
reviewing the observational information below. 
 

2.1.1 Gender 
 
The majority of “main” or “primary” respondents to the intercept surveys were female (45%). 
Male respondents made up 31% of the main respondents, while one quarter of the survey 
groups were identified as “mixed” gender respondents – where there were two or more main 
respondents, male and female.   
 

2.1.2 Age 
 
Figure 2 illustrates the age group of the main respondents to the intercept surveys, as a 
percentage of the total responses.  The data collection limitations, discussed in Section 
1.3.2, should be considered when viewing this figure.   
 
The data analysis has recorded the age group of the main respondents for each survey; 
where there was more than one main respondent, and they represented more than one age 
group, then each age group of the respondents has been identified.  Only 11 surveys 
identified more than one age group for the main respondents.  There was one survey with no 
observational information recorded, and main respondents less than 16 years of age were 
not identified (as no-one in this age group was approached). 
 
This analysis does not provide information about how many people, in each age group, 
responded to the intercept survey.  Rather illustrates the age groups of the “main 
respondents” to the surveys.  The largest gage grouping of main respondents was the 25-39 
year age range (31%), with many of these observed to comprise young family groups.  
However just over half, 51%, of main respondents were aged between 40 and 69 years – 
with 25% in the 4-54 years range and 26% in the 55-69 years age bracket.  
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Figure 2:   Age Group of “Main Respondent/s”  
 
 

2.1.3 Group Size 
 

Figure 3 illustrates the type/size of each group surveyed – that is, how many people were in 
each of the 158 groups surveyed.   
 
 

 
 

Figure 3:   Group Size 
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The graph shows that most survey groups comprised  only 2 people (34%), but this very 
closely followed by individuals (32%) and groups of 3-5 people (28%).  Only 6% of those 
surveyed were in groups larger than 6 people.  It is important to note that this analysis does 
not reflect the composition of visitor groups to the Foreshore, but rather just the composition 
of groups surveyed.  Limitations on data collection should be considered when viewing this 
data, see Section 1.3.2. 
 
 

2.2 Origin of Respondents 

 
Survey Question 7 asked respondents for their home postcode, giving the following 
breakdown of the origin of respondents (percentages rounded): 

• 18% (29 respondents) came from the immediate area around the Foreshore (using 
postcode 2300 as a “filter” for local/nearby residents); 

• 41% (65 respondents) came from elsewhere in the Newcastle local government area; 
and 

• 41% (64 respondents) came from beyond the Newcastle local government area 
(including 57 from elsewhere in NSW, 4 from interstate and 3 overseas visitors). 

 
 

2.3 Characteristics of Foreshore Visits 

 
Survey Questions 1 to 4 asked respondents to provide information to determine which parts 
of the Newcastle Foreshore they had or would visit on the day of the survey, when they visit 
(usually), how often they visit (usually), and how long they had or intended to visit the 
Foreshore that day.  
  

2.3.1 Frequency of Visits (Last Visit) 
 
Respondents were asked when they last visited the Newcastle Foreshore (prior to the survey 
visit) – that is, any part of the area comprising Joy Cummings Promenade, Queens Wharf 
Promenade, Foreshore Park and Camp Shortland. 
 
The clear majority (57%) of respondents had visited Foreshore within the last week.  At the 
other end of the scale for 5% of respondents surveyed this was their first visit to the 
Newcastle Foreshore.  The remaining respondents (38%) had visited less recently – as 
shown on Figure 4. 
 
Six percent of respondents said they last visited the Foreshore more than 12 months ago.  
This response was not an option provided on the survey form yet was offered by 9 
respondents, and so has been reflected in Figure 4 below. 
 

2.3.2 Timing of Visits 
 
Respondents were asked when they usually visit the Foreshore – from a combination of 
weekday or weekend visits, and day or night (such as weekdays during the day, or 
weekends at night, etc).  Respondents were able to select more than one option.   
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Figure 4:   Respondents’ Last Visit to Newcastle Foreshore (Prior to Survey) 

 
 
 

 
 
Figure 5:   Timing of Visits 

 
 

Numbers above 

the columns are 

the total count of 

respondents / 

response.  
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The most popular time for respondents to visit Newcastle Foreshore was identified as during 
the day, with weekend day visits (73%) being a more popular time to visit than weekdays 
during the day (58%).  Figure 5 illustrates when respondents usually visit the Foreshore, as a 
percentage of total respondents. 
 
The overall results add up to more than 100% as respondents were able to select more than 
one answer. 
 
It should be noted that no on-site surveys were carried out at night, with late disk into early 
evening being the latest survey.  Therefore night visitors may be slightly under-represented 
(although this was an option respondents could select). 
 

2.3.3 Frequency of Visits 
 
Respondents were asked how often they visited the Foreshore.  Answers were prompted 
from a list of multiple choice options (however these were not matched to when the 
respondents usually visit the Foreshore).  Respondents were only able to select one 
response.  Figure 6 below provides a snapshot of responses received. 
 
Half of the respondents surveyed visited the Foreshore at least weekly or more often – either 
on most days (30%) or weekly (20%).  The third most popular response was for those who 
visited only a few times a year (19% of respondents).   
 
Nine percent of respondents either didn’t know how often they visited the Foreshore or did 
not provide an answer. 
 
 

 
 
Figure 6:   Frequency of Visits 
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2.3.4 Places Visited 
 
Respondents were asked where they had been, and where they planned to go along the 
Foreshore, on the day of survey.  They were able to select more than one location and also 
noted if they were going elsewhere (outside of the area identified for the Newcastle 
Foreshore Plan of Management).   
 
The Promenade was the most popular place visited on the day of survey, with 62% of 
respondents selecting this location, clearly demonstrating the appeal and popularity of this 
pathway – see Figure 7.  The “Promenade” includes the entire foreshore walkway alongside 
the Hunter River – including Queen's Wharf Promenade and Joy Cummings Promenade as 
well as the foreshore walkway opposite Foreshore Park beside Tugberth Road and the 
Queens Wharf Precinct (although both are outside of the Plan of Management area). 
 
 

 
 
Figure 7:   Places Visited (on Day of Survey) 
* “Promenade” includes Queen's Wharf Promenade and Joy Cummings Promenade as well as the 
foreshore walkway opposite Foreshore Park beside Tugberth Road and the Queens Wharf Precinct 

 
 
Foreshore Park was the next most popular destination, being identified by 43% of 
respondents.  Only 17% of people interviewed said they had intended to visit Camp 
Shortland.   
 
Destinations outside the Foreshore were cited in 57% of surveys, with 33% percent of 
Foreshore visitors indicating that they were also visiting Nobbys/Newcastle Beach and 24% 
going “elsewhere”.  Honeysuckle was the most popular “elsewhere” location, with some 
other frequently cited “elsewhere” attractions including Horseshoe Beach, the CBD, and 
Museum. 
 
The overall results add up to more than 100% as respondents were able to select more than 
one answer. 

Numbers above 

the columns are 

the total count of 

respondents / 

response.  
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2.3.5 Time Spent at the Foreshore 
 
Respondents were asked how much time they had spent, or were planning to spend, at the 
Foreshore on the day of the survey.  This was an open-ended question.   
 
For analysis, responses have been grouped into one hour time brackets using a “best fit” 
approach.  Where the response was a full hour, e.g., 2 hours, it has been rounded up to fit 
into the 2-3 hours bracket.  Where the response variable was greater than 2 hours, the 
midpoint was recorded, e.g. 6-8 hours (midpoint 7) was recorded as 7-8 hours.  Figure 8 
shows the results from this question. 
 
The majority of respondents (on the day they were surveyed) had visited or planned to stay 
on the Foreshore for 1-2 hours (34% of respondents).  The next most frequent visit duration 
was 2-3 hours (28% of respondents).  As such, nearly two thirds of respondents spent 1-3 
hours at the Foreshore on the day of survey.  Approximately one quarter of respondents had 
or intended to spend more than 3 hours at the Foreshore.  Only 4% of people spent more 
than 5 hours on the foreshore. 
 
Three percent of respondents did not answer this question.  There is the risk that some 
respondents may have included time at the other destinations they nominated in their 
responses to this question.  
 
 

 
 
Figure 8:   Time Spent on Foreshore 

 
 
 
 
 
 

Numbers above 

the columns are 

the total count of 

respondents / 

response.  
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2.4 Motivations, Activities and Getting Around 

 

2.4.1 Reasons for Visiting the Foreshore, and Activities Undertaken 
 
Respondents were asked why they (and their group) came to the Foreshore on the day of 
the survey.  Respondents were shown a list of 19 responses (as shown in Appendix 1) and 
were asked which responses best fit their reason for visiting the Foreshore.  Respondents 
were also able to nominate other reasons for their visit beyond those shown to them.  
Multiple responses were recorded.  Figure 9 illustrates their responses. 
 
The overall results add up to more than 100% as respondents were able to select more than 
one answer. 
 
“Going for a walk” was by far the most popular reason for visiting the Foreshore and activity 
undertaken, with more than half of respondents (60%) selecting this as one of their reasons 
for visiting the Foreshore on the day of survey.  This motivation/activity was cited twice as 
often as the next most popular reasons of “being outdoors” (25%) and “family outing” (23%). 
 
 

 
 
Figure 9:   Reasons for Visiting the Foreshore 

 

Numbers at end 

of bars are the 

total count of 

respondents / 

response.  
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Visiting the playground and picnicking or barbequing were cited as reasons for visiting by 
16% and 13% of respondents respectively. 
 
Some of the responses identified as “other” reasons for visiting the Foreshore, in total 
nominated by 18% of respondents, included fishing, “it’s free”, car culture, relaxing, people 
watching, and watching the harbour activities. 
 
Eleven percent of respondents advised they were “passing through” the Foreshore en-route 
to other locations – most often the Honeysuckle Precinct or Nobbys Breakwater – although 
this was combined with other activities (typically “going for a walk”) in many cases. 
    
It should be noted that “cafe & restaurants/night activity” represents respondents who 
selected “night time activity/visiting restaurants or pub”, thus including respondents who 
noted that they were visiting restaurants or cafes during the day.  In addition, a number of 
respondents said that they were visiting the Foreshore to walk their dog.  This option was not 
identified as one of the closed question responses; however, due to its popularity, it has 
been represented in Figure 9. 
 
No respondents selected “educational programme” or “commercial activity or tour” as a 
reason for visiting the Foreshore, on the day of survey.  Only one respondent did not provide 
any response to this question.  
 

2.4.2 Transport 
 
Respondents were asked how they were travelling to and from the Foreshore on the day of 
the survey.  This was a closed question with predetermined response options, respondents 
were able to select more than one mode of transport.  Figure 10 illustrates their responses.   
 
 

 
 
Figure 10:   Mode of Transport (on Day of Survey) 

 

Numbers at end 

of bars are the 

total count of 

respondents / 

response.  
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Car was the most popular mode of transport (58% of respondents).  No respondents said 
that they were travelling to or from the Foreshore, on the day of survey, by either motorcycle 
or taxi.  Only one respondent did not answer this question. 
 
The overall results add up to more than 100% as respondents were able to select more than 
one answer. 
 
 

2.5 Values and Suggested Improvements 

 

2.5.1 What’s Appealing About the Foreshore 
 
A number of questions were asked during the intercept surveys to identify what respondents 
considered the “values” or appeal of the Foreshore area – in particular, what makes the 
Foreshore an attractive place to visit and what is important to them about the Foreshore.  
Respondents were shown a list of predetermined responses and were asked to select from 
the options.  The responses are illustrated below, in Figure 11. 
 
It should be noted that order bias may be present in the responses to Questions 8 and 9.  
Further information regarding the limitations on this data can be found in Section 1.3.2 of this 
report. 
 
Question 8 of the survey asked respondents to list, from 25 predetermined responses (as 
shown in Appendix 1), which characteristics or features are important to making the 
Foreshore attractive to them (and/or their group).  Figure 11 illustrates the responses and 
should be viewed in consideration of the constraints on data collection as discussed 
previously.  The graph shows the order of the predetermined responses, from 1 to 25, to 
illustrate how the order bias may have affected the results (the predetermined responses 
have been summarised to fit the graph).  Three respondents did provide any comment.  The 
overall results add up to more than 100% as respondents were able to select more than one 
answer. 
 
The majority of respondents (73%) identified “Harbour and ocean views” as important to 
making the Foreshore attractive.  This was followed by 53% of people who selected the 
area’s “overall attractiveness” and 48% who selected “trees and gardens” as important 
factors in making the Foreshore attractive for them.  The “condition of footpaths and 
cycleways” and the area’s “openness and little development” also rated highly in terms of 
appeal for respondents – with 45% and 44% response rates respectively.   
 
Other factors contributing to the area’s appeal that were nominated by 25% or more of 
respondents were: 

• cleanliness (34%); 

• sense of personal safety – by day (31%); 

• easy access to food and drink (cafes, restaurants and bars) (28%); 

• places to sit or relax (27%); 

• general upkeep and maintenance of the area, its facilities and spaces (26%) 

• as a popular and busy place with lots of people and activity, and a meeting place (25%); 

• shade (25%); 

• a safe place for pedestrians (25%); 

• accessibility by private vehicle (25%); and 

• accessibility from the Newcastle CBD (25%). 
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Figure 11:   Factors Seen to Make the Foreshore Attractive to Visitors 

 
 
The least important attractions, as identified by survey respondents, were – in facilities for 
cyclists (9% or respondents, separation of pedestrians and bicycles (10%), and accessibility 
(disability friendly) (10%).  However it should be noted that these three responses were also 
located towards the end of the list of 25 characteristics and limitations on data collection, as 
discussed in Section 1.3.2, should be considered when viewing these results. 
 

2.5.2 Important Foreshore Facilities or Sites  
 
Question 9 of the survey asked respondents to list, from 21 predetermined responses (as 
shown  in  Appendix 1),  which Foreshore facilities or sites are important  to them.   Figure 12  

Numbers at end 

of bars are the 

total count of 

respondents / 

response.  
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Figure 12:  Facilities and Sites Seen as Important By Visitors 

 
 
illustrates the responses and should be viewed in consideration of the constraints on data 
collection as discussed in Section 1.3.2 of this report.  The graph shows the order of the 
predetermined responses, from A to U, to illustrate how the order bias may have affected the 
results.  The predetermined responses have been summarised to fit into the graph. 
 
The overall results add up to more than 100% as respondents were able to select more than 
one answer.  Three respondents did not provide any comment. 
 
The majority of respondents, 69%, identified the “harbourside walkway” as being of 
importance to them, while 54% of people identified the closely related response of “the 
footpath network” as important.  “Landscaping” was also an important element – with 44% of 

Numbers at end 

of bars are the 

total count of 

respondents / 

response.  
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respondents identifying ‘landscaping – harbourside/foreshore” as important, 41% citing 
“landscaping – Foreshore Park”, and 30% “landscaping – Camp Shortland”.   
 
Toilets were considered an important facility by 42% of people.   
 
Other facilities recognised as important by 25% or more of respondents were: 

• seating and places to sit/relax (35%); 

• the playground and play equipment (29%); 

• on-street parking (28%); and 

• off-street parking (28%). 
 
Picnic and barbeque facilities and lighting along the Foreshore the both were important to 
23% of respondents.  The Carriage Shed was cited as an important element of the area by 
18% of people. 
 
Only 11% of respondents identified the following Foreshore facilities and sites as important 
to them – the location of pedestrian crossings, the community garden, and the amphitheatre.  
However two of these three responses were also located towards the end of the list of 21 
predetermined responses and limitations on data collection, as discussed in Section 1.3.2, 
should be considered when viewing these results.  
 
Only 10% of respondents identified “facilities and provision – disability friendly” as being 
important to them.  This response rate may relate to a low level of disability within the survey 
group (only one wheelchair user was surveyed, and only 7% of respondents were aged 70 or 
over). 
 

2.5.3 Suggested Improvements 
 
Respondents were asked an open ended question (Question 10) to identify if there was 
anything they would recommend be changed, improved or added to the Newcastle 
Foreshore.  The responses were recorded as a series of verbatim comments.  The 
comments have been grouped under common categories, which represent common themes 
identified by the respondents.  The themes and a sample of comments for each theme, 
representing the main responses or views for each identified theme, are listed in Table 1.  
This Table also identifies the number, and percentage, of respondents who commented on 
each theme.  Only 4 respondents did not offer a response to this question. 
 
The overall results add up to more than 100% as this was an open question and 
respondents were able to make multiple comments.  Some respondents made more than 
one comment on each theme (the data below however represents the number of 
respondents that commented on each theme, not the total number of comments per theme). 
 
The most frequent feedback to this question, in 29% of responses, suggested improvements 
to shade/shelter and park furniture along the Foreshore.  Better provision of shade and 
shelter was the most common response under this theme.  27% of respondents provided 
comments that have been listed under ‘Other’ which encompasses a wide variety of 
responses (all responses listed under ‘Other’ have been included in Appendix 2).  Notably 
24% of response considered that the Foreshore was “good as is” with no changes, 
improvements or additions recommended or required.  Other common improvement themes 
were changes to parking arrangements/management, toilet improvements and measures to 
enhance user safety – cited in and 19%, 16% and 15% of responses respectively.   
 
Figure 13 shows the percentage of respondents who provided comment under each of the 
themes listed above. 
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Table 1:   Suggested Improvements to the Foreshore 

 

Theme, and Sample of Comments 

No. of 
respondents 
commenting  

on theme 

% of 
respondents 
commenting 

on theme 

Shade / shelter and park furniture 

• More shade / shelters. 

• More family areas. 

• More picnic areas. 

• More bubblers. 

• More BBQs. 

• Not enough seats. 

• Seats under trees or sheltered. 

46 29% 

Other* 

• Off leash area. 

• Provide dog litter bags / station. 

• There are too many events. 

• More entertainment on a Sunday. 

• Sprinklers impeding on promenade in the morning. 

• Spend money elsewhere. 

• Kiosk - for take away coffee (not a fancy restaurant). 

42 27% 

"No" changes, improvements or additions recommended 

• Good as is. 

• Don't do too much to it. 

• Foreshore is great. 

• Not broke don't fix it. 

38 24% 

Parking 

• More parking. 

• Issue with metered parking. 

• Better parking / issue of paying for parking. 

• Balance between paid and free is good. 

• Cost of parking is a disincentive to visiting parks. 

• Free weekend parking. 

• More disabled car parks. 

30 19% 

Toilets 

• Need more toilets. 

• Better spacing or signage for toilet facilities. 

• Accessible toilets for wheelchairs - along Promenade. 

• Toilets are "gross" - they'd never use them. 

• Queens Wharf toilets often shut. 

25 16% 

Safety 

• Improved crossing points. 

• Make safe at night - very dangerous. 

• Security guards / police at night. 

• Traffic pattern / circulation at Nobby's and carparks. 

• Types of people that sometimes congregate in the 
Carriage Shed. 

• Concerns Thursday night when car hoons come. 

23 15% 

Playground / play facilities 

• Play equipment for older kids & young teens. 

• More play equipment. 

• Need more interesting features for children along the 
foreshore. 

16 10% 
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Theme, and Sample of Comments 

No. of 
respondents 
commenting  

on theme 

% of 
respondents 
commenting 

on theme 

Pathways / Cycleways / Linkages 

• Better bike riding access - cycleways. 

• Need separation between walkers & cyclists, or better 
signage. 

• More connections to the CBD. 

• Slow down bikes and skateboarders. 

11 7% 

Signage 

• Need clearer signage. 

• Map showing where you can walk and cycle at each 
end. 

8 5% 

No response 4 3% 
 
* all comments listed under “Other” are included in Appendix 2 

 
 
 

 
 
Figure 13:   Suggested Improvements 

 
 

2.5.4 Features Respondents Don’t Want Changed 
 
In contrast to suggested changes, improvements or additions, respondents were also asked 
(in Question 11) what they particularly like about the Foreshore that they would not like to 
see changed.  Again, this was an open ended question and again gives Council the 
opportunity to see what people value about the Foreshore as it is now. 
 
The responses were recorded as a series of verbatim comments.  The comments have been 
grouped under common categories, which represent common themes identified by the 
respondents.  The themes and a sample of comments for each theme, representing the main 
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of bars are the 

total count of 
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response.  
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responses or views for each identified theme, are listed in Table 2.  This Table also identifies 
how many respondents commented on each theme and also shows this as a percentage of 
all respondents.  A total of 36 respondents did not offer a response to this question. 
 
The overall results add up to more than 100% as this was an open question and 
respondents were able to make multiple comments.  Some respondents made more than 
one comment on each theme, the data below however represents the number of 
respondents that commented on each theme (not the total number of comments per theme). 
 
The majority of respondents that provided comment on this question (34%) commented that 
the Foreshore was “OK as is now”, meaning that they did not want to see anything changed 
at the Foreshore.  This was followed by 30% of respondents indicating that they did not want 
to see any changes to the current provision of open space, with 20% of people also 
suggesting opposition to any further development or buildings on the Foreshore.  
 
Again there were a range of “other” comments (as listed in Appendix 2), suggested by 30% 
of respondents.     
 
 
Table 2:   What Respondents Don’t Want Changed 

 

Theme, and Sample of Comments 

No. of 
respondents 
commenting 

on theme 

% of 
respondents  
commenting 

on theme 

"OK as is now” 
• Keep the same. 

• Happy as is. 

• Change nothing. 

• Mainly have it right. 

• Don't change anything. 

42 34% 

Open space 

• Open area at Camp Shortland. 

• Open grassed areas. 

• Sense of openness. 

• Good balance between open space and facilities. 

• Keep the open space. 

37 30% 

Other* 

• Clean air. 

• Nice coffee shop near Nobby's. 

• Access. 

• No view change. 

• Keep the heritage. 

• Keep areas for events. 

36 30% 

Development 

• No development. 

• No buildings. 

• No buildings on water - keep harbour views. 

• "Keep the developers away" 

24 20% 

Pathways / Cycleways / Linkages 

• Pathways for scooters, etc. 

• Like dual use for cyclists and pedestrians. 

• Keep pathway. 

• Link between path and water. 

8 7% 
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Theme, and Sample of Comments 

No. of 
respondents 
commenting 

on theme 

% of 
respondents  
commenting 

on theme 

Parking 

• Don't lose open space to carparking - smarter parking. 

• Keep free parking. 

• Free weekend parking. 

7 6% 

Playground / play facilities 

• Keep playgrounds. 

• Don't take out the play equipment. 

4 3% 

Shade / shelter and park furniture 

• Access to BBQs for families. 

• Keep trees. 

3 2% 

Safety 

• Very safe - good family area. 

• Safer crossings and road margins. 

2 2% 

 
* all comments listed under “Other” are included in Appendix 2 

 
 
 

 
 
Figure 14:   What Respondents Don't Want Changed 

 
 

2.5.5 Additional Comments 
 
A total of 53 respondents provided additional, unsolicited, comments when interviewed.  
These comments did not relate directly to the survey questions.  Notably, 37% of 
respondents who provided additional comments, provided feedback in relation to the 
Newcastle CBD railway line, either in support of keeping it or in favour of its removal. 
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A snapshot of some of the general comments is provided below (not including comments 
specific to the railway).  A full list of these other, unrelated, comments is included in 
Appendix 2. 

• Parking issues because of additional events - swim & crossfit. 

• Very nice by day - horrible by night. 

• Parking is an issue during events. 

• Open Fort Scratchley Parking more often. 

• Provide access to disabled toilets for single dads (with daughters). 

• Inappropriate behaviour of "hoons" parked along street, drinking during the day.  Not 
compatible with a family area. 

• Keep cheap/free for families. 

• Constant maintenance must be looked after, commit dollars (more not less). 
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Appendix 1: Intercept Survey and Showcard 
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Appendix 2: Other and Additional Comments 

 
List of “Other” Comments for Question 10 of the Intercept Survey (Changes, 
Improvements or Additions to the Foreshore) 
 

Survey ID Other 

E Underground railway / use coal workings 

O Off leash area. 

P 

Add parkland / shopping precinct. 

Expand open spaces. 

V Encourage the use as family park 

Y 

There are too many events. 

Problem with the pond - slippery concrete bottom - dig up and make a wetland. 

Z 

More shops. 

No more concrete. 

Improve facilities for tourists say from cruise ships. 

AA 

Doggy bags & bins. 

Sprinklers impeding on promenade in the morning. 

BB 

Sprinklers water the paths in the mornings. 

Clean up broken glass (near Brewery) 

DD Need more snack food outlets. 

PP Facilities at beach improved. 

QQ Less events - reduced set up and down time. 

WW Improve park area at Camp Shortland. 

ZZ 

More maintenance. 

Cleaning in late afternoons. 

More entertainment on a Sunday. 

BBB 

Continually improved. 

Great for families - focus here, not CBD. 

More restaurants. 

FFF Stop spraying weedicide on lawns - then people sit on it throughout the day. 

III Add cafes between Queens Wharf and Honeysuckle. 

JJJ Spend money elsewhere. 

KKK Better access to the water for paddling, eg canoe. 

MMM Remove or change appearance of tower. 

UUU Improved access to dog beach on weekends and consistent (as it is sometimes blocked). 

DDDD 

Pleasant outlook. 

Good reuse of carriage way. 

HHHH Clean up pond and put fish in it. 

KKKK 

Too many events and ground doesn't recover. 

Space events more evenly. 

LLLL Kiosk - for take away coffee (not a fancy restaurant). 

QQQQ less bikes 

TTTT Sails should go (unattractive, not used). 

UUUU 

Brewery / tower congested. 

More maintenance. 

XXXX Vehicle access to community garden. 
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Survey ID Other 

Better maintenance / landscaping eg. relocation of river barriers, trees removed. 

DDDDD 

Like Speers Point (more for families). 

Could do more things to encourage more use. 

JJJJJ First visit / can't tell. 

OOOOO Can't say. 

QQQQQ Sea Scouts blocks ocean views. 

TTTTT Provide dog litter bags / station. 

WWWWW Entertainment as well as food. 

XXXXX Queen's Wharf seems out of context / place - less attractive spot. 

AAAAAA WiFi. 

CCCCCC 

Scratchley area for others to use. 

Doggie bins (bag dispenser & garbage). 

DDDDDD 

Bigger trees. 

More trees. 

UUUUUU Do roads need to be so close? 

WWWWWW Remove graffiti. 

YYYYYY 

Food carts and more cheap outlets (like Sydney). 

Bike hire / transport. 

ZZZZZZ 

Re-open old tug wharf (opposite Customs House) for fishing. 

Re-open glass hexagonal building at western end and shop to west (used to be bait 

shop). 

 
 
 
List of “Other” comments for Question 11 of the Intercept Survey (Foreshore Features 
that Respondents Would Not Want Changed) 
 

Survey ID Additional Comments 

B Clean air. 

C Very friendly. 

G Nice coffee shop near Nobby's. 

V 

No more encroachments. 

Events OK - no permanent structures. 

Y 

The Carriage Shed upgrade. 

The community garden (Council are supportive - thanks to Council) 

EE Access. 

OO Nice and clean. 

RR Maintenance levels of grassed area, Foreshore Park. 

SS Character. 

VV No view change. 

YY 

Keep clean / well maintained. 

Like the art. 

No restaurants or cafe's - leave it natural. 

III Open to the water. 

KKK Keep Wharf Road under control - not make busier. 

OOO 

Visual impact. 

Natural backdrop to water. 
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Survey ID Additional Comments 

PPP Keep the heritage. 

VVV Keep events - they are an attraction. 

ZZZ Keep areas for events. 

CCCC Safe place to ride skateboard. 

LLLL Keep views. 

YYYY Carriage Shed covered so kids can still ride in the rain. 

ZZZZ Can ride in Carriage Shed when wet (not many other opportunities).  

DDDDD Cheap / free venue. 

FFFFF Some "hoons" but most are OK. 

GGGGG Enough cafes (but maybe one in Foreshore Park). 

JJJJJ First visit / can't tell. 

MMMMM Water views. 

TTTTT Access to light station. 

VVVVV Don't throw them out (car enthusiasts), no harm, are an attraction. 

XXXXX Food variety could be better, and cheaper. 

AAAAAA Water views. 

DDDDDD Can't say. 

FFFFFF Views & open. 

KKKKKK Couldn't say. 

OOOOOO Closeness (playground, train station, Carriage Shed). 

QQQQQQ Water views. 

UUUUUU Can't say. 

 
 
 
List of Unsolicited “Additional Comments” (Not Related to Foreshore PoM Area)  
Received During Intercept Surveys 
 

Survey ID Additional Comments 

A 

Park is very busy today - swim event & crossfit - hard to park but would not like to see 

any more parking as likes the lack of development. 

D Doesn't want railway to go - benefits people from Maitland. 

F Parking issues because of additional events - swim & crossfit. 

N 

Very nice by day - horrible by night. 

Violent people congregate at the Brewery. 

O 

Do not remove the railway line. 

Development should be community driven, not market. 

P 

Remove the railway. 

Instate trams. 

T Get rid of railway line. 

W Keep the train. 



Newcastle Foreshore Plan of Management – On-site Intercept Survey Analysis, 12 April 2013 Page 31 

Survey ID Additional Comments 

Y 

Events are a pain - there are too many events. 

No continuity in cleaning up and managing events. 

Events put pressure on existing facilities. 

Parking is an issue during events. 

Council doesn't enforce parking. 

Z Keep railway. 

AA People who don't pick up after their dogs. 

HH Don't take railway away. 

NN 

Do not overservice. 

No kiosks. 

PP 

Shortland Esplanade widened (outside area). 

Light rail around city for access. 

QQ Don't take train away. 

XX Remove railway. 

DDD Don't stop train line - too hard to change modes of transport with a pram. 

OOO Safety day and night. 

RRR Keep the railway line. 

TTT Events cause road closures. 

UUU 

Open Fort Scratchley Parking more often. 

Don't deny access to Horseshoe By (due to events). 

ZZZ 

Respondent noted that if he had visitors from out of town he would show them the 

Foreshore area and NOT the CBD. 

AAAA 

Cycling. 

BBQs not working properly, or too cold. 

CCCC Line up of cars in the afternoon is intimidating for kids. 

FFFFF Provide access to disabled toilets for single dads (with daughters). 

KKKK 

Doesn't feel safe at night. 

"No more development on Harbourside, eg Honeysuckle" 

OOOO 

Inappropriate behaviour of "hoons" parked along street, drinking during the day.  Not 

compatible with a family area. 

RRRR 

Excellent job. 

Keep rail line. 

TTTT Their local open space. 

VVVV No rail line. 

XXXX 

No cycleway connectivity. 

Inappropriate events "Big Tracks Day" Christmas Holiday Carnival. 

BBBBB Car park often full on busy days. 

DDDDD Keep cheap/free for families. 

EEEEE Surf/water focused more than landside issues. 

IIIII Cafes open longer. 

LLLLL Rail line go - a must! 

NNNNN Parking is expensive (Sydney prices). 

PPPPP Keep rail line. 
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Survey ID Additional Comments 

QQQQQ Lighthouse should be used, not empty - a waste. 

WWWWW 

Good job on Honeysuckle redevelopment. 

Coming from Junction for lunch with friends. 

CCCCCC Fishermen clean up after themselves. 

EEEEEE River is too polluted. 

GGGGGG Train should stay. 

HHHHHH 

Parking in streets above is expensive. 

Nobby's kiosk better now (new owners). 

Kids on bikes/skateboards at The Junction is a problem. 

JJJJJJ Parked at Nobby's (free) walking to appointment in Mall (exercise). 

LLLLLL Parking is expensive for weekday users (charged at busier rates). 

MMMMMM Comes to fish and watch ships. 

OOOOOO 

Train and playground = 2 activities. 

Don't stop train to Newcastle. 

SSSSSS Constant maintenance must be looked after, commit dollars (more not less). 

UUUUUU Bus route (tourist freebie) for return legs. 

VVVVVV Much improved than last visit. 

WWWWWW 

Keep train service. 

Walks (Nobby's to CBD) for daily exercise. 

XXXXXX Don't remove rail line. 

YYYYYY Keep getting hunted off Scratchley's tables. 

 


	Executive Summary
	1 Introduction
	1.1 Background
	1.2 Objectives
	1.3 Questionnaire Design
	1.3.1 Data Collection
	1.3.2 Data Collection Limitations
	1.3.3 Data Analysis


	2 Survey Findings
	2.1 Observational Information
	2.1.1 Gender
	2.1.2 Age
	2.1.3 Group Size

	2.2 Origin of Respondents
	2.3 Characteristics of Foreshore Visits
	2.3.1 Frequency of Visits (Last Visit)
	2.3.2 Timing of Visits
	2.3.3 Frequency of Visits
	2.3.4 Places Visited
	2.3.5 Time Spent at the Foreshore

	2.4 Motivations, Activities and Getting Around
	2.4.1 Reasons for Visiting the Foreshore, and Activities Undertaken
	2.4.2 Transport

	2.5 Values and Suggested Improvements
	2.5.1 What’s Appealing About the Foreshore
	2.5.2 Important Foreshore Facilities or Sites
	2.5.3 Suggested Improvements
	2.5.4 Features Respondents Don’t Want Changed
	2.5.5 Additional Comments


	Appendix 1: Intercept Survey and Showcard
	Appendix 2: Other and Additional Comments

